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IN THIS ISSUE FROM PARA PUBLISHING

A. ParaNews (What’s happening) 

B. ParaTips (Guidance/advice on specific issues) 

C. ParaResources (Sources of helpful information) 

D. ParaThoughts (Editorial) 

E. ParaFreebies (Giveaways) 

F. ParaCalendar (Dan may be coming to visit you) 

G. ParaHumor (We saved the fun for last) 
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A. ParaNews  
1. HERE IS THE TEXT VERSION OF THE NEWSLETTER 
To see it with pictures, go to
http://parapublishing.com/files/newsletter/PP-ezine%20October%201,%202008.doc
The large file requires several seconds to load. Compare the formats.

2. CHANGE YOUR ADDRESS BOOK
Dan Poynter’s email address is

DanPoynter@ParaPublishing.com
Your address book may show
dpoynter@impulse.net  or another old address.
Please make the change now.
3. TIM O'REILLY ON AMAZON/SHELFARI: WEB 2.0 CONSOLIDATION BEGINS.
The current playing field for book-themed social networking appears to be dominated by Goodreads.com, and he's got a chart to prove it:

http://www.mediabistro.com/galleycat/web_tech/oreilly_on_amazonshelfari_web_20_consolidation_begins_92819.asp  

4. WOMAN FAILS TO PAY LIBRARY FINE—WINDS UP IN JAIL.
http://www.msnbc.msn.com/id/26389188/
http://www.bookpr.com/bookpromotionblog/2008/09/books_benefit_from_strange_pub.html  

5. DAN POYNTER IS COMING TO VISIT
Please alert your writing and publishing colleagues.
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Albuquerque, Antwerp, Atlanta, Birmingham, Bridgewater, Cape Town, Christchurch, Denver, Fort Nelson, Goleta, Hinckley (UK), Kuala Lumpur, Las Vegas, London (ON), London (UK),Los Angeles, Mannheim, Marietta, Marquette, Miami, Minneapolis, Missoula, Nashville, Natick, New York, Orlando, Paris, Pewaukee, Phoenix, Pittsburgh, Portland, Reno,  Salzburg, Scottsdale , Singapore, Sydney, Toronto, Valley Forge, Washington, Radio/Teleseminars/Webinars (everywhere).  

(MORE to be announced soon). 

See the ParaCalendar on these content-filled seminars, below. See ALL the listings. Dan will visit some states/provinces/countries several times. http://parapublishing.com/sites/para/speaking/calendar.cfm
6. DAN POYNTER CAN BRING A BOOK PROGRAM TO YOUR AREA 

See

http://parapublishing.com/sites/para/speaking/speechdesc.cfm
7. KINDLE KILLER?
The race to win over bookworms with digital ink may no longer be a two-horse race.

One of the products being demonstrated during this week's DEMO conference is an electronic tablet by British chipmaker Plastic Logic. 

http://www.fool.com/investing/general/2008/09/08/a-kindle-killer.aspx 

8. PROFESSORS COMBAT TEXTBOOK PRICES BY SELF-PUBLISHING

http://www.nytimes.com/2008/09/15/technology/15link.html?_r=1&ei=5070&emc=eta1&oref=slogin
9. THE CHALLENGES WITH PUBLISHING BOOKS TODAY

Richard Laermer reviews what is wrong with the industry. See

http://www.huffingtonpost.com/richard-laermer/why-book-publishing-is-de_b_120336.html 

10. THE RESULTS FOR THE 26TH ANNUAL BULWER-LYTTON CONTEST ANNOUNCED

The Bulwer-Lytton rewards the most wretched, the most inept, the most fantastically awful abuses of English writing.
http://www.washingtonpost.com/wp-dyn/content/article/2008/08/14/AR2008081403452.html 
11. AIRLEAF VICTIMS UPDATE
The latest on what clients are doing about this book promotion firm. 

http://airleafvictims.blogspot.com/
12. TO CHANGE YOUR SUBSCRIPTION ADDRESS to this ezine, please go to 
http://parapublishing.com/sites/para/resources/newsletter.cfm. Unsubscribe your old address and subscribe your new one.

To recommend this ezine to another writer or publisher, simply forward the entire newsletter. He or she will thank you.
>SEND YOUR NEWS ITEMS to DanPoynter@ParaPublishing.com 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Do you have friends in the book business? Think how appreciative they will be if you forward this newsletter to them. Go on. Do it now. 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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B. ParaTips 
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1. DON'T PICK YOUR NOSE  
--Rick Frishman--Founder of Planned TV Arts, http://www.plannedtvarts.com

Everyone knows that - right? Well I have seen people do it on TV. I have seen people do it while waiting to be interviewed.
Listen to your mother! Ladies- cross your legs when sitting. Simple things make the all the difference in the world.
Look people in the eye. Shake their hand with a firm handshake. Don't wiggle while your are sitting. Listen.
Speak slowly and enunciate. Have energy when you talk. 
All things to do on the air- when you are about to go on the air- and when you first meet someone....in any situation.
Your mother was right- remember what she said-
Get more tips at http://www.rickfrishman.com
2. ALWAYS BE OTHER-FOCUSED  
--Pam Lontos, PR/PR, http://www.prpr.net 
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The more you work to help others and not self-promote, the more you will get back.  The media looks at self-promotion as advertising and they want to get paid for advertising.  The audiences look at it as rude and intrusive and tune your message out.  Self-promoting wastes valuable publicity opportunities.

2.  EMBRACE AMAZON! 

 --Clint Greenleaf, Greenleaf Book Group LLC, http://www.greenleafbookgroup.com 
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 Authors often bemoan the large discounts Amazon.com offers on new titles, concerned that the online retailing giant undercuts the business they do on their own websites. But my advice is to embrace Amazon! First, Amazon¹s sales contribute to a book¹s Nielsen BookScan sales numbers, but direct sales from an author¹s website do not. This means you can show a more impressive sales history to booksellers considering bringing in or expanding distribution on a title if you¹ve sold a lot through Amazon. Second, while the portion you retain from sales through Amazon.com may be lower than what you would retain selling on your own, bear in mind that Amazon¹s consumer confidence and generous discount will support more than enough volume to offset the sales your website may lose to them. And remember that the percentage you retain from each book Amazon sells remains the same regardless of how much they discount.
[image: image11.jpg])




3. WHAT CAN THE PMA, THE BOOK PUBLISHERS ASSOCIATION, DO FOR YOU? See 
http://www.pma-online.org/memben.cfm
http://www.pma-online.org/membonly.cfm
4. IS IT EVER TOO LATE TO SEND OUT REVIEW COPIES?  The book trade is only interested in new books. Special-interest magazines are concerned on the value of the (nonfiction) information. Of course, it is best to send out review copies as soon as the books arrive from the printer but it is never too late as longs as the book is not out of date. For a list of special-interest magazines, see

http://parapublishing.com/sites/para/resources/maillist.cfm
==SHARE YOUR TIP. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»§«¤»

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Your colleagues in publishing would love to know about this newsletter. Why not forward it to them now?

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»§«¤»

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

[image: image12.jpg]


[image: image13.jpg]



C. ParaResources 
1. IT'S IMPOSSIBLE...
... for you to make much impact or income as an Author unless you break out of the traditional mold.

Have you noticed how tough it can be to make any real impact (much less any real money) selling one copy of one publication to one buyer, whether a printed or electronic book or other publication you self-published or published traditionally? You’ve started hearing about expanding your product line and selling in bulk to companies, and while it's appealing to you, you don’t have a clue where to start.

Our long-time friend and colleague, Paulette Ensign, developed a solution you’ll love, going way beyond the tips booklets niche she’s owned for almost two decades. It’s  www.PublishingProsperity.com  She and her hand-picked experts show how to create an entire info products line from a single product, how to sell and license tons of copies and content to companies, associations, and non-bookstores, and how to spend very little of your own money in the process. There’s nothing else like this. Check it out right away at www.PublishingProsperity.com   You'll be so glad you did.
2. GET HELP WITH YOUR PROJECT

BOOK SHEPHERDS are a particular kind of consultant. They specialize in taking a book project through all the necessary steps that may include editing, design, typesetting, locating the right printer, getting a distributor, marketing and promotion (including your Web presence). Shepherds work with the author/publisher to assure that the book is produced and marketed efficiently and economically. These godparents use their experience and contacts to make sure all the publishing bases are covered and that they are covered in the right order. Some of the better-known Book Shepherds are:

Alan Gadney OneBookPro@aol.com 

Barbara Florio Graham (Canada) simon@storm.ca 

Barbara Kimmel  barbara@nextdecade.com 
Bob Goodman rg@silvercat.com 

Brian Jud iMarketBooks@aol.com 

Cynthia Frank Cynthia@CypressHouse.com 

Ellen Reid bookshep@mac.com 
Ernie Weckbaugh CasaG@wgn.net
Gail Kearns/Penny Paine Gmkea@aol.com 

Jacqueline Simonds, jcsimonds@beaglebay.com
Jan King, jan@eWomenPublishingNetwork.com 

Janice Phelps jmp@janicephelps.com 

Jim Donovan jdonovan@ptd.net
Judith Briles, PhD. judith@briles.com 

Kira Henschel, Kira@GoblinFernPress.com 

Linda Radke info@FiveStarSupport.com 

Lisa Pelto, Lisa@ConciergeMarketing.com 

Maria Carlton (New Zealand) maria@mariacarlton.com 
Mike Vezo, mvezo@mac.com 

Mindy Gibbins-Klein (UK) info@bookmidwife.com 

Patrick Ang, (Singapore) PatAngLH@singnet.com.sg 

Rita Mills, rmills@ghg.net 

Serena Williamson Andrew Ph.D (Canada). sw@serenawilliamson.com 

Sharon Goldinger, pplspeak@norcov.com; 

Shel Horowitz shel@frugalfun.com 

Shum F.P. (Malaysia) shumfp@pd.jaring.my 

Simon Warwick-Smith sws@vom.com 
Sylvia Hemmerly PubProf@TampaBay.rr.com
The Book Shepherd: A virtual production & marketing director who is your mentor, tutor, coach and friend in the book business. 

Contact them to see what each one can do for you. 

If you want help with your editing, proofreading, printing, etc., see our Suppliers List at http://parapublishing.com/sites/para/resources/supplier.cfm 

3. WANT SPECIFIC DETAILS ON AREAS OF PUBLISHING? 
See our Instant Report, downloadable for immediate delivery. 
Each has been recently updated. See
http://dansentme.com/sites/para/resources/allproducts.cfm 

602 Interviews, How Authors Get On Radio & TV 
603 Book Printing. At the Best Price 
604 How to Price Your Book 
605 Locating the Right Distributor 
606 Publishing Fiction & Poetry 
607 Publishing Contract: Author-Publisher 
608 Your Publication Date 
609 Blurbs For Your Books, Testimonials, endorsements & quotations 
610 Children's Books, Resources for Writing, Producing and Promoting Juveniles 
611 Newsletter Publishing; A Resource Guide 
612 Bestsellers, What They Are & How To Make Them 
613 Cook Books, Resources for Writing, Producing & Promoting Books on Food 
614 Selling Books Through The Gift Trade 
615 pBooks to eBooks, Creating Digital Reading 
616 Travel Books, Resources for Writing, Producing & Promoting Guidebooks 
617 New Age Books; Resources for Writing, Producing & Promoting Books on metaphysics, the occult and new thinking 
618 Religious Books 
619 Write It Once - Sell it Forever, How to Update Your Books 
620 Your Book Writing & Publishing Calendar 
622 Cooperative Book Promotion 
623 Questions and Answers on Book Publishing 
624 How to Set up & Run a Successful Book Publishing Business 
625 Selling Books to Catalogs 
626 Raising Money to Publish Books 
628 Canadian Book Publishing 
629 Making The Web Pay 
630 Selecting a Book Title That Sells. 
631 Covers That Sell Books 
632 Bookshelf, Selling Books From Other Publishers 
633 Beyond Remainders 
634 Selling Books In The United States 
635 AudioBooks, Turning Books & Speeches Into Spoken-Word Tape & Disc Products 
636 Insurance for Publishers; Protecting Your Book Company 
637 Selling Books To The Military Market 
638 Screenwriting: Fiction (theatricals) & Nonfiction (documentaries) 
639 Autograph Parties & Signing Books 
640 Book Promotion Made Easy: Event Planning, Presentation Skills & Product Marketing 
641 Merchant Status: Credit Cards for Publishers 
642 Large Print Books: Making your Work Easier to Read.
4. SUPPLIER LIST 

Find typesetters, cover artists, book promoters and many more.

http://parapublishing.com/sites/para/resources/supplier.cfm
==SHARE YOUR RESOURCE. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

I dare you to forward this ezine to writers and publishers. 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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D. ParaThoughts 
UNMASKING FAKERS
--Michael Angelo Caruso
(Guest editorial, following Dan Poynter’s thoughts on a similar subject.)

I own an extensive collection of masks from my speaking travels,
including masks from South Africa, Egypt and South America.
Masks can be fun, but sometimes business people work behind 
the masks of cloaked Web sites, alias e-mail addresses and other
false claims.  Here are some Ideas for unmasking fakers.

 

1.  You can easily check a Web site's veracity.
Ever wonder if it's safe to order from a particular Web site?

You should.  A cloaked site gives you the impression you're

dealing with Batman, when you're really dealing with the Joker.  

Do a quick "lookup" at WhoIs.com to get closer to the truth.

 

2.  Legitimate business people don't play hide-and-seek.  
Look for a street address and phone number in the 
signature file of suspicious e-mails.
==>SHARE YOUR editorial thought. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Please Copy\Paste this newsletter into your email program and then send it to your colleagues in publishing. They will appreciate you.

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

[image: image16.jpg]WAHA HA!
;Algumm!
: ‘a,l 5MM!





[image: image17.jpg]



E. ParaFreebies 
1. GALLEY COVER LAYOUT FORM. 

Paint by the number outline. See Document 149 at

http://parapublishing.com/sites/para/resources/allproducts.cfm
2. LIST YOUR BOOK(S) FRËE ON THE PARA PUBLISHING WEB SITE. 

See

http://parapublishing.com/sites/para/resources/successstories.cfm
3. INFORMATION ON SETTING UP AND RUNNING YOUR PUBLISHING BUSINESS - FRËE. See

http://parapublishing.com/sites/para/information/business.cfm
==>SHARE YOUR FREEBIE. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Writers and publishers love this newsletter. Why not forward it to them?
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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F. ParaCalendar

AUTHOR ON A SPEAKING TOUR.

Where in the world is Dan?
Showing people how to write, publish and promote their books
One presentation at a time.
Dan Poynter is circling the world to show people how to make a difference and make a living through their books. He shares two major programs and many specific ones. 

See him in action: 

http://www.speakingchannel.tv/community/dan-poynter-book-publishing/
[image: image20.jpg]



Dan also speaks on aviation, parachutes and skydiving. See 
http://parapublishing.com/sites/para/speaking/index.cfm
For more information, get in touch with the Contact person listed below and see the host's Website. 

ALSO SEE THE CALENDAR ON OUR WEBSITE:

http://parapublishing.com/sites/para/speaking/calendar.cfm
2008

September 25-28. VALLEY FORGE. 9th annual Express Yourself Authors’ Conference. Fmi: John Harnish, enjoyoften@comcast.net, (610) 520-2500. http://www.authorsconference.com/
October 6. RADIO. Dan to be interviewed by Greg Williams on his Lunch & Learn Show. 9:00 AM Pacific time. http://www.youremergingsmallbusiness.com/ 

October 11. NATICK, MA. NSA/NE. A full day on book writing and publishing. National Speakers Association/New England chapter. Fmi: Dennis Mahoney, (617) 298-0404, dennis@dennismahoney.org,  http://www.nsanewengland.com/default.asp
October 13. BRIDGEWATER, NJ. Turning Speeches into Books; the full program. National Speakers Association/New Jersey chapter (NSA/NJ). Fmi: Natalie Gahrmann, 908-281-7098, Natalie@NRGcoaching.com. http://www.nsa-nj.org/meetings.html 

October 18. DENVER. Colorado Independent Publishers (CIPA). Book promotion. Fmi: Mary Jo Fay, 303-841-7691, OutOfTheBoxxInc@aol.com, http://www.cipabooks.com/ 
October 23. RADIO. National Association of Memoir Writers (NAMU) TeleSummit. Dan Poynter on memoir Writing & publishing. See website for roster of speakers and times. 

http://namwtelesummit.com/ 
November 7-9. BIRMINGHAM, UK. Professional Speakers Association of the UK & Ireland. (PSA). Forest of Arden Hotel and Country Club, Meriden, Birmingham, UK. Fmi: Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events 
November 10. BIRMINGHAM, UK. "Turning Experts into Published Authors" - a seminar with Mindy Gibbins-Klein and Dan Poynter. Fmi: Mindy Gibbins-Klein, +44-(0) 845 003 8848, mindy@bookmidwife.com, www.bookmidwife.com/november10, http://www.BookMidwife.com.
November 13-17. FORT NELSON & TOAD RIVER, BC. How to Write, Publish and Promote Your Book. Fmi: Earl Brown, 250-774-3488, autumn@pris.bc.ca. 

November 20 – 23. SCOTTSDALE, Arizona. National Speakers Association (NSA/US) Fall Conference.,  Doubletree Paradise Valley Resort, Location phone: (480) 947-5400. Fmi:
http://www.nsaspeaker.org/nsa_events/default.asp
The conference will focus on helping NSA members get results in their careers.
November 30 - December 2. TORONTO.  Canadian Association of Professional Speakers (CAPS) Convention. http://www.CanadianSpeakers.org 

December 14-15. ABU DHABI. Professional Speakers Association of the Middle East (PSA/ME). 

Http://www.PSAME.org 
2009

January 10. HINCKLEY, Leicestershire, UK. British Parachute Association, Annual General Meeting. Dan Poynter to speak on an aviation subject. Fmi: Martin Shutleworth, Martin@BPA.org.uk, 01 16 278 5271, http://www.bpa.org.uk 
January 16. MARIETTA. Knowledge Shop-Atlanta. A Day with Dan Poynter. Writing & Publishing Nonfiction. Books 101: The full New Book Model program and more. 10 AM to 5 PM. Fmi: Knowledge Shop, 180 Cobb Parkway, Suite C24, Marietta, GA  30060-9307. (678) 766-6666, theknowledgeshop@aol.com, http://www.knowledgeshopatlanta.com/index.cfm 

January 17. ATLANTA. National Speakers Association, Georgia Chapter (NSA/GA). Fmi: Wendy Kinney, Wendy@WendyKinney.com, (404) 784-0699, http://nsageorgia.org/ 

February 5-14. RENO. Parachute Industry Association Symposium. Fmi: Patricia Thomas, (813) 782-9242, pat@sunpath.com, http://www.PIA.com;

February 12 – 15. ORLANDO. NSA/US Winter Conference.  Disney's Coronado Springs Resort. Location phone: (407) 939-1000. Fmi: http://www.nsaspeaker.org/nsa_events/default.asp
The conference will focus on helping NSA members get results in their careers.

March 11-12. PARIS. The Association Française des Conferences Professionnels (AFCP). http://www.association-conferenciers.com/ 

March 13–14 ANTWERP. Professional Speakers Association of Holland. (PSA-Holland) Antwerp, Belgium. http://www.psaholland.org
March 27-29. SYDNEY. 19th National Speakers Association/Australia convention. Fmi: 1-800-090-024, Secretariat@NationalSpeakers.asn.au, http://www.NationalSpeakers.asn.au 
March 31 – April 1. KUALA LUMPUR. Malaysia Association of Professional Speakers (MAPS) convention. http://www.maps.org.my/events_up.asp. Fmi: Anthony Fernandez, 019 3160 444, anthony@maps.org.my 

April 16-19. CAPE TOWN. 3rd Global Speakers Summit. South Africa. Fmi: Richard Mulvey, 0861 – 444888, richard@richardmulvey.com, http://www.nsasouthafrica.co.za/, http://www.iffps.org/ 
May 1-3. MINNEAPOLIS. CSP/CPAE Summit. National Speakers Association (NSA/US). The Foshay Hotel. Fmi: http://www.mynsa.org/events/fullcalendar.asp 
May 7. PEWAUKEE, Wisconsin. Turning Speeches into Books. National Speakers Association, Wisconsin Chapter (NSA/WI). Fmi: Robert Ian, (608) 523-4208, robertian@robertian.com, http://www.wisconsinspeakers.com/
May 9. NASHVILLE. National Speakers Association/Tennessee chapter. Fmi: Raeus Cannon, raeus@CannonSystems.com, http://www.nsatennessee.com/, (615) 378-0120  
May 16. MARQUETTE, MI. Upper Peninsula Publishers & Authors Association (UPPAA). 2009 Annual Conference. Fmi: Walt Shiel, 906–523–4118, WShiel@SlipdownMountain.com, http://www.uppaa.org/ 

May 23. LONDON, ON. Canadian Association of Professional Speakers/SW Ontario chapter. Dan Poynter on book writing, publishing and promoting. 

Fmi: Greg Schinkel (519) 685-2116, gschinkel@uniquedevelopment.com, http://www.canadianspeakers.org/displaycommon.cfm?an=1&subarticlenbr=276 
May 25-27. NEW YORK. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

May 28-31. NEW YORK. Book Expo America (BEA Book Fair), Javits Center. Fmi: http://www.bookexpoamerica.com/ 

July 18-21. PHOENIX. National Speakers Association (NSA/US) Convention. Phoenix, Marriott Desert Ridge. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp 
August 28-30. MISSOULA, MT. Parachute Industry Association. Holiday Inn, Downtown. Fmi: http://www.PIA.com 
September 11-12. MANNHEIM. German Speakers Association (GSA). 

http://www.english.gsa-convention.org
http://www.germanspeakers-association.de/
November 13-15. LONDON (area). Professional Speakers Association of the UK & Ireland. (PSA/UK) convention. Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events
November 19-22. PHOENIX. National Speakers Association (NSA/US) Fall Conference. Arizona Grand Resort. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp 

Early December. Dates/venue to be determined. Canadian Association of Professional Speakers (CAPS)
http://www.CanadianSpeakers.org 

Mid-December-Date not set. UAE. PSA/ME. Professional Speakers Association/Middle East. http://www.PSAme.org 

2010
February 11-14. NASHVILLE. NSA/US Winter Conference.  Marriott Nashville Airport. Location phone: +1-615-889-9300. Fmi: http://www.nsaspeaker.org/nsa_events/default.asp
May 31-June 2. WASHINGTON. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

June 3-June 6. WASHINGTON. Book Expo America (BEA Book Fair), Convention Center. Fmi: http://www.bookexpoamerica.com/ 

July 17-20. ORLANDO. National Speakers Association of the United States (NSA/US) convention. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp http://www.nsaspeaker.org/meetings/index.xpl
November 12-14. MIDLANDS area, UK. Professional Speakers Association of the UK & Ireland. (PSA/UK) convention. Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events
2011

June 6-8. LAS VEGAS. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

June 9-12. LAS VEGAS. Book Expo America (BEA Book Fair), Convention Center. Fmi: http://www.bookexpoamerica.com/ 

July 30-August 2. ANAHEIM.National Speakers Association of the United States (NSA/US) convention. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp http://www.nsaspeaker.org/meetings/index.xpl
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

HELP PUBLISHING POYNTERS-help your colleagues.

This ezine relies on subscribers to send in tips and resources.

So, it stands to reason, the more subscribers, the more tips.

You can expand the circulation by telling your book colleagues about Publishing Poynters--and collecting business cards.

Then mail the cards to us.

Your writing & publishing colleagues will thank you for being so thoughtful. 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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G. ParaHumor 
DISCLAIMER or WARNING
 -- Sharyn Rosart, Quirk Packaging, Inc., www.quirkpackaging.com
THE ULTIMATE GIRLS’ MOVIE SURVIVAL GUIDE contains the ideas and opinions of its author alone (tragically misguided though they may appears to some of you), and is designed to provide useful, entertaining information about the featured movies. The PUBLISHER, AUTHOR, AND PACKAGER do not claim that the information contained herein is complete or accurate for your specific situation. It should by no means be considered a substitute for good judgment, skill, and common sense. In addition, neither the AUTHOR, PACKAGER nor the PUBLISHER endorses or encourages any irresponsible (or any other) behaviors depicted in these films, and specifically disclaims responsibility for any liability, loss, damage, or injury allegedly arising from any information or suggestions in this book. We strongly refute any rumors you may have heard that a thorough reading of this guide will result in whiter teeth, shinier hair, or a date with a really cute movie star.

==>SHARE YOUR HUMOR. Send it to DanPoynter@ParaPublishing.com 

(Generic Smiley)

==============================================
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The Small Print 
YOU ARE RECEIVING this F-R-E-E newsletter on book writing, 

publishing and promoting because you are on Dan Poynter's 

option-in Publishing Poynters mailing list. 

TO CHANGE YOUR SUBSCRIPTION ADDRESS to this ezine, please go to 

http://parapublishing.com/sites/para/resources/newsletter.cfm. Unsubscribe your old address and subscribe your new one.

PLEASE RECOMMEND THIS NEWSLETTER to anyone you

know who is interested in selling more books or wants to know

where the publishing industry is headed. Just click on "Forward"

in your email program.

BACK ISSUES are archived at 

http://parapublishing.com/sites/para/resources/newsletter.cfm
TO RECEIVE THIS NEWSLETTER F-R-E-E, sign up at 

http://parapublishing.com/sites/para/resources/newsletter.cfm
PRIVACY STATEMENT: We will not distribute your email 

address to anyone. Period.

TIME TO SHARE. Please send your news items and promotion 

ideas to DanPoynter@ParaPublishing.com  

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
Para Publishing. Dan Poynter: Author (100+ books), Publisher (since 1969), Speaker (CSP).

Information Products on Book Writing/Publishing/Promoting, Parachutes/Skydiving, Expert Witness & Aging Cats.

PO Box 8206, Santa Barbara, CA 93118-8206  USA. Tel: +1-805-968-7277; Fax: +1-805-968-1379; Cell: +1-805-448-9009

http://ParaPublishing.com: More than 700 pages of helpful information. DanPoynter@ParaPublishing.com
� EMBED Word.Picture.8  ���








� EMBED Word.Picture.8  ���





� EMBED Word.Picture.8  ���





� EMBED Word.Picture.8  ���





� EMBED Word.Picture.8  ���





� EMBED Word.Picture.8  ���





� EMBED Word.Picture.8  ���





� EMBED Word.Picture.8  ���








[image: image24.png]


_1105846435.doc


�












